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Global b2c e-Commerce market .iFl. Portugal . .e\il(;ﬁ’"ﬁme'i‘f@ day
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PT e-Commerce Market Value 2022

51%
24%
Top 6
16% countries
S . purchased
= 2/4% from
Global
€10,2 bn (+1,9%) €5,4bn Goods 1,6%
-2,8% 1,1%
52,5% Goods
47,5% Services

Shipping market

+3,2%
Top 10 ecommerce stores where the Portuguese
do their shopping

. A
2023 Estimates worten amazon  Giey  cONTINENTE Express
]

+4,3% Global
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e-Commerce evolution in Portugal . ﬁilmﬁﬁmerce day
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Internet Purchases by Individuals in Portugal 2019-22
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* The great leap of e-commerce 2020-21 leveraged in the domestic market + the reinforcement of the marketplaces
* PTis one of the EU countries where de number of e-buyers grew faster between 2022 and 2019
* 2022 ecommerce growth is slowing down but clearly showing a higher level of development that one before the pandemic

09 | NOV | 2023



- Portuguege e-buyer Profi.le. . | .elcg'ﬁme.rce day

L 2027732
® ® _(.JL_J

S

52,8% male / 47,2% female

26,9%
24,6%
20,2%
18,0%
(1) ’
16,5% 16,6%
. . 13,0%
54,8% urban residents (Lisbon and Porto) w
are more represented at online shopping o0
— 10,2%
] (1)
[
@ 4'4%
75% of online shoppers are between the 18-24 yrs 25-34 yrs 35-44 yrs 45-54 yrs 55-64 yrs >65 yrs

ages of 25-54

Pop. (>18)
ebuyers
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Portuguese e-buyer Profi.lé
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Average number of purchases
Average purchase value:

(products):
55,60€ 19,3/year
(55,00€ in 2022) (20,6 in 2022)
E-Commerce expense Portuguese Average number of products per
(products): purchase:
e-buyer
1073€ fil 4,8

(1065€ in 2022) protiie (4,5 in 2022)

Purchase frequency
(<1 month):

74,0%

(73% in 2022)

Product weight (<500g):

(43,8% in 2022)
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In 2022

+1,7%
new e-buyers

ooo

(1l]

=0

-6,3%
average number of purchases of
products

&7
OO
+2,0%

average purchase value
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Products bought in the last 12-months @ilﬁzﬁ’ﬁmerce day
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CLOTHING AND FOOTWEAR

o
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»
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ELECTRONIC AND COMPUTER EQUIPMENT
COSMETICS

BOOKS AND MEDIA

HOME APPLIANCES 28,8 3,6
HOUSEHOLD CARE

FASHION ACCESSORIES

SPORTS EQUIPMENT

-

WHWHBWHWHW
B e e
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FOOD DELIVERY ;
PRODUCTS AND ACCESSORIES FOR ANIMAL €XX 276
MOBILE PHONES
FOOD SUPPLEMENTS (206 @EE:

09 | NOV | 2023



Main factors for choosjﬁg an online store day
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EASE OF PURCHASE
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C68,5
616

LOWER PRICE
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POSSIBILITY TO SHOP AT ANY TIME % ) VAR E AN ammem
614
PROMOTIONS 594 - '
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POSSIBILITY TO SHOP

FROM ANY LOCATION =

i 4w s A
EXISTENCE OF COMMENTS ~ cd - ey
FROM OTHER BUYERS Q - “

N

MORE INFORMATION ABOUT PRODUCTS

EXISTENCE OF INFORMATION -
ABOUT PRODUCTS - e

DELIVERY THE PRODUCT(S) AT HOME

o) €D
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Main constraints with the deﬁvery experience
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eﬂ ~commerce

The main reasons (more than 60%) for abandonment at checkout are related to deliveries and returns

Not knowing the delivery hour

Not knowing the delivery day

Need to pick parcel in other place when
home delivery is missed

No possibility to change the date/ hour
to receive the parcel

No possibility to contact the
carrier by the phone

Waiting time
Pain
Points

Damaged product

34

25

28

25
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Main pain-points identified by customers
on the delivery of e-commerce purchases:

Not knowing when the delivery

will be done

Missing the delivery and

2 consequently having to pick-up the

parcel somewhere else

day

2023
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Where do e-buyeré wish to receive their parcels? eilmﬁfﬁmercé day
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91,4 i i .
Out-of-Home Delivery Options tend to become more wishable

84,2

1,8 x

1,3 x 2,3x
40,4

29 29,6
B Where do they actually

22,8 , g
19,2 21 19,2 receive?
15,8 .
Where do they wish to
I 8,2 receive? i
0‘ i
8

Home Workplace Convenience stores At store you bought Postal stores Lockers
2N ez ctt
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How d¢ e-buyers pay when ;hopbing online day
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2023
PAYPAL 43,4 39,4
MULTIBANCO REFERENCE 43,6 39,0
MB WAY 33,8 I 38,8
=) CREDIT CARD 286 I 26,3
'_B'NET VIRTUAL CREDIT CARD (EX: MBNET) 22,6 D 15,6

PRE-PAID CARDS 6,0 I 7,8
REVOLUT 4,8 B 4
CASH ON DELIVERY 9,2 I 2
BANK TRANSFER 12,2 B 46
APPLE PAY 1,0 23
GOOGLE PAY - M 16

ONLINE STORE’S APP 1,2 H 12
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. How are €-buyers compromised with-sustainability?
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Online shoppers make purchasing decisions increasingly based upon environmental impact

b o o o e e e = = = - - - - —

| HAVE CHANGED MY ONLINE SHOPPING BEHAVIOR IN THE PAST 12 MONTHS DUE
TO SUSTAINABILITY CONCERNS

b o o o e e e = = = - - - - —

I WOULD BE WILLING TO RECEIVE MY PARCELS A FEW DAYS LATER IF IT WOULD
REDUCE THE ENVIRONMENTAL IMPACT OF DELIVERY

b o o o e e e = = = - - - - —
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Recommerce / 2" hand products is<increasing @ilgﬁ"ﬁmerée day
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45,2% sell 2

hand products

o 49%
Reasons for buying 2" hand products (%) ‘I . ’ed

37% Top 3
c2c platforms
o 4l more used
spend less money I ¢ 5
’ 5%
© For sustainable reasons _ 28,2

Spend the same money, but buy

products of better brands / better B 233

quality
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CTT s 'smarter and greéner e-commerce initiatives ejlc@ﬁfﬁmercé da
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v _ . " payshop
Criar Lojas Online Shipping Plug-ins online payments
~4500 online stores *  Integration with Shopify,

WooCommerce, Prestashop,
Magento, Amazon Ecwid,
OpenCart, epages platforms

=
il CTT Now

CTT Ads (Instant/Sameday delivery)

Multichannel mkt

solutions .-
Ciclo CTT by Loop
* Platform for circular economy
@ ’ / (partnership with FNAC and
LoopOS)

e  Efulfillment platform (wharehousing,

picking, packing, delivery) LG C kg

- Eti
> 700Locker network ' '
*  Portuguese industry initiative

e (I

CTT eco-package Electric vehicles fleet
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